
MBA 8683: Marketing Research Tools 

Provides students with research and managerial perspectives in the application of marketing research 
tools. Hands-on approach allows students to learn how to construct qualitative and quantitative 
marketing research tools to understand concepts that range from brand affinity to consumer 
experience. Restricted to Graduate Business, Online Programs. 
Credits: 1.5 
Prerequisites: 
MBA 8450 and MBA 8650 
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