
MBA 8648: Interactive Marketing 

Integrates knowledge about "direct marketing" and internet marketing into "interactive Marketing," (I/
DM). Looks at key tenets of direct marketing - knowing, placing value on, and interacting with 
customers, a process aided by collection, processing, updating, and use of customer databases. 
Credits: 1.5 
Prerequisites: 
MBA 8450 and MBA 8650 
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